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A Note from the Editor

The month of October is typically when most 
businesses who delve in the Petroleum and 
Convenience Retail industry plan their annual trek 
to the NACS Trade Show and Exhibit to see what’s 
new and to rekindle friendships and relationships. 
During the week of October 16th, the Verifone team 
certainly made its presence known at Chicago’s 
McCormick Place for the annual NACS show.  In 
this month’s issue of Commander Insights, we 
will give you a bird’s eye view of the Verifone Booth 
at NACS and provide some additional insight into 
the key products and services we showcased. In 
this month’s future payment trends article, Jeff 
Wakefield assesses Unified Retail Technology 
Platforms. I hope you enjoy the October issue of 
Commander Insights.  

Michael Tyler
Sr. Director, Global Petroleum Marketing & Sales 
Enablement
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t the close of the NACS Show on Friday, October 
20th, the NACS announcer informed trade 
show attendees that the 2017 NACS Show at 

McCormick Place in Chicago was the largest NACS Show 
ever.  

Verifone exhibited the latest petroleum and convenience 
retail technology innovation including a brand-new Food 
Service Den. Show goers were able to experience the 
newly enhanced made-to-order food service solution, 
including hardware and software in a restaurant-like 
environment. Over the years, Verifone has increased their 
investment in its food service systems after recognizing 
the market shift towards emphasized food service 
operations. Included in the Food Service Den was the Order 
Confirmation Board used in drive-thru operations, Kitchen 
Display System including order preparation monitors and 
bump bars, and the Expediter station where the food 
service supervisor assembles all items on the customer’s 
food order into a single bag to deliver to the customer.

Verifone also featured its award-winning Carbon 10 
platform in the Cool New Products section, an incubator 
for the latest innovative products from leading NACS 
exhibitors, not yet available to the general public but 
expected to hit the market soon. Verifone’s Carbon 10 is 
a fully integrated combination POS and customer-facing 

payment device that is ideal for coffee shops, dry cleaners, 
bait shops and many more alternative profit centers found 
in today’s convenience stores. Carbon 10 will complement 
Verifone’s Commander platform and retailers will be able to 
take advantage of using a single price book for seamless 
reporting across their entire business portfolio.  

Show attendees also showed a lot of interest in our 
Commander EF solution, addressing needs of fuel retailers 
looking for a standalone Electronic Payment Server 
and Forecourt Controller.  The Commander EF product 
works with any non-Verifone POS register that’s listed as 
certified on the Commander platform and is leading an 
industry-standards-based platform that features the IFSF 
standard forecourt control protocol and PA-DSS compliant 
Electronic Payment Server.  We also featured Commander 
EF in an international configuration that is ideal for clients 
looking to expand their business into the newly de-
regulated fuel and convenience retail market in Mexico.  

Booth visitors experienced live outdoor EMV transactions 
using alternative payment methods in the Verifone booth.  
Earlier in the week Verifone announced that we turned 
on our first live EMV site doing outdoor EMV transactions 
at the dispenser.  That Sunoco-branded site went live 
on Monday, October 16th in the Tampa bay area, where 
it is supporting both chip and contactless outdoor EMV 

A

Nacs show 2017 iN 
chicago—Largest atteNded 
Nacs show ever!
Michael Tyler, Sr. Director, Global Petroleum Marketing and Sales Enablement
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transactions on the Verifone-manufactured FlexPay4 
hardware installed in Gilbarco fuel dispensers. 

Our industry-leading mobile payments solution shepherded 
through the Conexxus standards process, and is fully 
integrated onto the Commander platform and is available 
today.   Our partners from ZipLine, PayPal, mSHIFT and 
P97 demonstrated their unique approach to the mobile 
transaction world using their latest technologies at the 
Verifone booth. 

Rounding out the Verifone booth was our Commander 
Console set of Cloud-based tools will make fast work 

of product and category sales number crunching.  
Configuration Manager is the newest tool under the 
Commander Console umbrella that clients engaged with 
the Verifone sales staff to fully appreciate its power, remote 
access and overall flexibility.  

With NACS Show 2017 in the books, we now focus our 
attention on the Verifone Client Forum (VCF) 2018 that 
runs from May 6th through 9th in beautiful St Pete Beach, 
Florida.  We look forward to seeing everyone there!

THANK 
YOU!

ZipLine Study Links Rewards to Store Revenue
CSP Daily News

In the 2017 ZipLine Purchase Lift Model Study, consumers 
who joined one of ZipLine’s payment-as-loyalty programs 
showed an overall 35% lift in both transactions and fuel 
gallons sold. Read more 

Mastercard to Bid Farewell to Signature Requirement in 
2018
ETA

The change will go into effect April 13, 2018, Mastercard 
Executive Vice President of U.S. Development Linda 
Kirkpatrick announced in a blog post, citing state-of-the-
art security systems like tokenization and new biometric 
authentication capabilities as reasons for the signature’s 
growing obsolescence. Read more

iNdustry
News
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http://www2.verifone.com/l/129991/2017-07-20/2jx8vb/129991/95877/Verifone_Client_Forum_2018_Dates.ics
http://www2.verifone.com/l/129991/2017-10-30/2qwd7j
http://www2.verifone.com/l/129991/2017-10-30/2qwd6s
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Verifone announced that it is focusing heavily on the food 
service industry at convenience stores across the United 
States, enhancing its already robust convenience food 
service offering. Among other features, it will enable a 
drive-thru food ordering service, enabling the customers to 
customize their order as well as track it from the point of 
order, to the kitchen, to the final delivery. 

Per Verifone, industry data suggests that more than eight in 
10 (82%) convenience retailers overall report that they’re 
investing in their food service programs, and nearly nine in 
10 (87%) identify food service as a strategic priority. C-store 
food service programs are as diverse as the industry itself, 
ranging from a coffee to a merchandiser filled with grab-
and-go sandwiches to full-blown, made-to-order offerings 
involving salads, burgers, pizza and specialty drinks presented 
in an environment complete with digital menu boards, seating 
or a drive-thru window.

Verifone believes that drive-thru food ordering will help 
c-store retailers grow their business by focusing on speed-
of-service, order accuracy, upselling and customization for 
consumers.

This offering will be rolled out in late 2017.

You can read the entire article here. 

In case you missed it,       
watch our food service 
demo at the NACS 
Show 2017.

verifoNe iN the News: 
Verifone StrengthenS Commitment 
to ConVenienCe Store food SerViCe

upcomiNg
eveNts 

2018 WPMA EXPO
February 21-23 • Las Vegas. NV

2018 BPAMA Convention & 
Business Expo
February 26-28 • Phoenix, AZ
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http://www2.verifone.com/l/129991/2017-10-30/2qwdcq
http://www2.verifone.com/l/129991/2017-10-30/2qwdcz
http://www2.verifone.com/l/129991/2017-10-30/2qwdcz
http://www.wpma.com/national-convention
https://www.bpama.com/2018_bpama_convention_busine.php
https://www.bpama.com/2018_bpama_convention_busine.php
http://www2.verifone.com/l/129991/2017-10-30/2qwdcz
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Basic Troubleshooting information we 
need to know

We receive thousands of calls each month for a variety of 
client support needs.  Our helpdesk agents will ask each client 
a series of questions so we can handle your support needs 
as effectively as possible.  Familiarizing yourself with what we 
will need to know in order to assist you can save valuable time 
during our Helpdesk interaction:

• When did the issue start? 
• Was there anything else that happened at that time 

(power outage or surge, something moved or unplugged, 
pricebook update, etc.)?  We are looking for commonalities 
here.

• Have you or your co-workers experienced the same issue 
before?

• If yes, was it reported to Verifone before? If yes, 
when you call, we may be able to locate a previous 
case history record to quickly determine what was 
done to solve the problem.

•  If it is a hardware issue, does your store have more than 
one of the same kind of device (two cash registers, 
printers, scanners, etc.) 

• If so, is the other device/register, etc. working 
correctly? If not, it may be a deeper issue with power 
or cabling/routing, etc.

Ensure your Verifone equipment 
is plugged into proper power 
conditioning equipment

One very important way to ensure your Verifone equipment 
is working most reliably is to verify it is plugged into a 
proper power conditioning device also known as a “UPS” 
(Uninterrupted Power Supply).

A UPS is like a large Surge Protector with outlets, but it also 
has an internal battery, so if you have a power outage, your 
equipment can remain turned on for up to 30 minutes.

All critical Verifone equipment located inside your store that 
requires commercial power should be plugged into a UPS 
device.
Verifone has one specific brand of UPS that we have certified 
(its the only approved UPS device available from Verifone), 
though it may go by a few different names: 

• Oneac
• PowerVar
• Verifone

These UPS devices have an extra feature called “Power 
Conditioning” which means it ensures the power going through 
to your devices remains steady and the voltage doesn’t fluctuate 
up and down. Frequent power fluctuations can lower the 
lifespan of electronic equipment.

If you do not have Verifone’s recommended UPS equipment 
at your store, you may contact your local authorized Verifone 
Distributor or Certified VASC technician to have them installed.

How a Cashier Suspends a 
Transaction

If you run into a situation where you cannot finish a sale, due to 
the customer forgetting their wallet in their car for example, you 
can use the Suspend key to hold the transaction temporarily. On 
the Ruby2 and Topaz POS register, it will be a blue key that says 
“SUSP” on the lower portion of the key. On Ruby2 it will be on 
the touchscreen. 

Once you perform this function, you will see a message on the 
register saying “1 Transaction Pending” or a higher number if 
you have more than one of these suspended transactions taking 
place concurrently (on newer register systems).  Even in this 
condition, cashiers can perform other transactions and sales like 
they always do. To recall a suspended transaction, simply press 
the Suspend key again and select the suspended sale you need 
to recall to complete the transaction.  Be sure that you clear out 
any suspended transactions before you close out a cashier, shift 
or daily report.

troubLeshootiNg 
tips from the 
verifoNe experts
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partNer spotLight:
mShift

Verifone® Commander and AnyWhereMobile®:
Enable Petro & C-Stores to Accept Low Cost Mobile 
Payments from Local Community Banks and Credit 
Unions’ Mobile Banking Users

No chargebacks, no fraud, and guaranteed good funds 
issued by local community banks and credit unions with 
the added benefit of lower cost of payment acceptance 
over plastic credit and debit cards are among the benefits 
that Verifone Commander and AnyWhereMobile offer Petro 
and C-Stores.  Not to mention the added benefit of local 
community banks and credit unions which are incentivized 
to market AnyWhereMobile at participating Petro and 
C-Stores to their mobile users.  With AnyWhereMobile, the 
funds are secured in real time at the point of sale and then 
a credit push is done for settlement. Furthermore, Petro and 
C-Store owners do not need to worry about data breach 
because there is no card number or personal information 
that the merchant needs to store. 

The Verifone Commander and AnyWhereMobile are fully 
integrated using the Conexxus Mobile Payment Standard, 
which promotes interoperability allowing for innovation in 
the development and implementation of mobile payments 
and loyalty programs for the Petro and C-Store industry.

It takes just a simple configuration update to the 
Verifone Commander Site Controller to begin accepting 
AnyWhereMobile. Customers using their mobile banking 
app scan a QR code on the pump and pre-authorize 
the transaction using their fingerprint or a six-digit 
PIN. The payment authorization is communicated by 

AnyWhereMobile to the Verifone Commander, which 
immediately activates the pump after AnyWhereMobile 
confirms the customer has enough money in their account 
to pay for the fuel.  The customer receives a digital receipt 
on their mobile device, as well as a notification regarding 
any loyalty or rewards earned with the purchase. 

In Michigan, some independently owned Sunoco and Clark 
branded Petro and C-Stores encourage their customers 
to pay with AnyWhereMobile at the pump by providing 
incentives that also get them into the C-Store, such as 
offering a free coffee or fountain beverage with a fill up. 

AnyWhereMobile is mSHIFT’s patented digital and mobile 
payment network that connects financial institutions and 
their mobile banking customers directly with merchants 
in order to facilitate fast, low-cost, secure guaranteed 
payments that do not rely on plastic card payment networks. 

With the looming October 2020 deadline for EMV at the 
pump, gas station owners must pay for expensive upgrades 
to their pumps to be EMV compliant. However, EMV is not 
a magic bullet to remove all the issues associated with 
plastic card payment networks, such as chargebacks, fraud, 
high cost of payment acceptance, and data breaches.  With 
Verifone Commander and AnyWhereMobile, Petro and 
C-Stores now have an alternative payment available that 
solves all of those legacy payment network issues.

We are pleased to announce the addition of Ed Moses as our new Senior Manager of Petroleum 
Technical Support.  

In this role, Ed has the responsibility for managing the day-to-day operations of our 24x7 Petro 
Help Desk personnel and related support activities.  Ed began supporting Point of Sale Systems 
in 1988, and has remained focused on the customer-facing side of support throughout his 
career.  As technologies have evolved over the years, Ed has become adaptable to the many 
challenges that are always in front of him. Ed has built several support teams from the ground 
up, has reengineered existing support teams, and enjoys partnering with other departments to 
help provide superior customer service to his clients. Staffing and budgetary challenges are 
never in short supply, and finding ways to successfully overcome the old axiom of doing more 
with less is what drives him.  Ed’s primary strength is developing support procedures that allow 
his teams to be prepared for whatever may lie ahead.  As difficult and time consuming as these 
tasks can be, Ed always presents a smiling face and even keel demeanor that allows him to be 
approachable by peers and customers alike.  Ed will work very hard for you, and will be fair and 
consistent to all those concerned.  

Please take time to reach out, and introduce yourself if you haven’t already met Ed. He looks 
forward to learning about your specific needs and challenges so he can dig in and help provide 
improvements wherever possible. He may be contacted at Ed.Moses@verifone.com.

iNtroduciNg ed 
moses as

 seNior maNager 
of petroLeum  

techNicaL support
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mailto:ed.moses@verifone.com?subject=Hi Ed, I'd like to introduce myself
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The Verifone Petroleum Advisory Council (PAC) meets 
monthly, but gets together twice a year in a half-day face-
to-face meeting to tackle key issues that are best handled 
in-person.  This past week on October 17th, the PACs annual 
pre-NACS meeting was a chance to welcome new members 
in-person and to engage in some team-building. We took the 
opportunity to discuss how new members will be enrolled 
in the future. How we will bring new ideas to the counsel as 
well as old concerns. We had a look at the Verifone concept 
of the future of POS and got to take it for a spin the evening 
before it was unveiled at NACS. The PACs meeting was 
hosted by W. Capra in their beautiful facility in downtown 
Chicago. A building with scenic views and rustic charm in 
Chicago’s downtown river district. Once the meeting came to 
a formal end, we migrated to the adjacent roof top balcony 
overlooking the Chicago River and skyline to enjoy the 
sunset accompanied by an assortment of local craft beers 
provided by our W. Capra hosts. 

In addition to our five new PAC members, we were presented 
new ideas on how to evolve the POS into the future. 
VeriFone has invested a lot time trying to reimage itself 
over the last several years. With one eye on the future and 
a good grounding of the past, the PAC is looking at using 
our collective resources and varied industry knowledge and 
skillsets to accomplish even more in the coming year.  We 
believe we can accomplish more by splitting into several 
subcommittees that focus on different aspects of the 
business such as POS use cases and how to best fit the 
needs of the retailer while maintaining serviceability. The 
world is overwhelmed with new technology and new ways 
of doing things. Often times we have to challenge things by 
asking “how does this fit into retail”, and how do we support it 
and maintain it? 

One hot topic at this meeting was the time and investment 
Verifone has made in its QSR (Quick Serve Restaurant) 
support. Several PAC members who rely on Verifone’s QSR 
portfolio in their day-to-day business would like to see 
additional support for this growing area in convenience 
retail. Even though there is increased functionality, it has 
been some time since it was updated. For example, a recent 

enhancement to Topaz and Ruby2 POS allows a cashier to 
send food service orders to kitchen prep monitors or printers 
so the order can be completed prior to the transaction being 
tendered (this is critical for a drive-thru operation). 

Updates in the Enhanced Zone Router software recently has 
raised questions of EZR maintenance. PAC members shared 
some observations and concerns including “how do I know 
what software version I’m on, and how do I get it upgraded”, 
and “what does this do to Enterprise level support”.  Verifone 
team members addressed these items and agreed to get into 
more detail in the November PAC meeting.

There were many takeaways from this year’s NACS PAC 
meeting, and many challenges for us to tackle on your behalf 
in the coming year. Each of the PAC members look forward 
to the challenges ahead.

Interested in becoming a PAC member?
Have you thought about joining the PAC?  If so we would 
encourage to contact the PAC directly using the email alias 
listed below. 

Enhancements or Future Idea?
You have an enhancement for Verifone equipment?  
You have a future design you would like Verifone to think 
about?
You have a product idea you would like Verifone to ponder?
Or you just have something you want to share with The PAC 
and/or Verifone?

Send us an email at x_PAC@verifone.com

pac corNer
Robert Howard, Senior Retail Technology Analyst, 
Andeavor (formerly Tesoro)

mailto:x_PAC%40verifone.com?subject=Commander%20Insights%20%7C%20PAC%20Comments
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As Point of Sale systems evolved in the 80’s and early 90’s, 
they were optimized to support in-store sales activities. 
The Internet was for government and academia and mobile 
was restricted to high cost analog cellular conversations. 
Due to the high cost and low reliability of wide area 
networks, all functionality was placed in the store stack: 
transaction management, item files, pricing, taxing and order 
management.  As the first retailers experimented with web 
sales, they had to develop new, isolated stacks to handle 
this new retail sales channel.  Often driven by marketing, 
completely disparate systems were developed and installed.  

As this new channel grew, consumer expectations and 
competitive pressure led retailers to develop functionality 
that eclipsed what was offered in store.  Things such as 
rich product content including product images, descriptions, 
specifications and consumer reviews; tax systems that 
included every state, tracking not only of consumer 
purchases, but also of items that consumers had browsed on 
the web; personalized offers and shopping experiences, more 
complex pricing, expanded on-line payment options, and a 
variety of fulfillment options including ship to home, ship to 
store, and recently, ship to locker.

Mobile POS has struggled to gain high rates of adoption 
in-store because of these different retail systems as well. 
While line busting applications need only the in-store POS 
capability, more robust use cases need data and connections 
to both the in-store system and the separate on-line 
commerce system. Save the sale use cases require instant 
access to inventory in all stores, but need to tie into the local 
POS system for pricing and sales reconciliation.  Assisted 
shopping and clienteling use cases need the rich product 
content from the web store, as well as consumer shopping 
history and preferences.  

Providing a unified shopping experience across these 
separate systems is an impossibility.  After struggling for 
years to develop connections between these systems to offer 
a better commerce experience, most retailer are looking to 
implement a Unified Retail Technology Platform. According 
to the recent Boston Retail Partners “POS/Customer 
Engagement Survey,” 60% of retailers plan to have a 
centralized or cloud-based POS solution, up from 36% today.

The unified shopping experience also requires a unified 
payment solution.  The same payment methods accepted 
on-line must be supported in-store as well.  How else can 
a consumer return an item bought on-line with PayPal to a 
store if the store doesn’t accept PayPal?

The unified shopping experience also requires a single, 
unified approach to payment security.  With card numbers 
entering the system from multiple different endpoints, 
multiple data security solutions can cause additional 
challenges from data encryption to tokenization.  Transaction 
based tokens can be used effectively for returns, but only 
if the tokens are ubiquitous across all of the retailers sales 
channels.  

But a transaction-based tokenization does not allow a 
merchant to track customer purchasing behavior because the 
token would be different for each transaction.  For example, 
since the token is tied to a single transaction (not a credit 
card number), the merchant would not know if a customer 
buys three items from a store in one month using the same 
credit card.  And if different token solutions are used by the 
physical store and the web store, then how is a retailer to 
offer the personalized service and offers that consumers 
want today?

Physical retailing has never faced as many challenges to its 
survival as it does today, and retailers have to execute well on 
a number of things to survive.  One of those is implementing 
a unified retail technology and payment platform that 
supports all sales channels to deliver the security, mobility 
and experiences consumers expect today. 

future paymeNt treNds:
Unified Retail 
Technology Platforms
Jeff Wakefield, VP,  Sales Enablement, Verifone


